SOCIAL PSYCHOLOGY VOCAB AP PSYCH

SOCIAL PSYCHOLOGY VOCAR AP PSYCH REFERS TO THE SPECIALIZED TERMINOLOGY USED WITHIN THE FIELD OF SOCIAL
PSYCHOLOGY, PARTICULARLY IN THE CONTEXT OF ADVANCED PLACEMENT (AP) PsYCHOLOGY COURSES. UNDERSTANDING
THESE TERMS IS CRUCIAL FOR STUDENTS AS THEY PREPARE FOR EXAMS, ENGAGE WITH COURSE CONTENT, AND APPLY THEIR
KNOWLEDGE TO REAL-WORLD SITUATIONS. THIS ARTICLE WILL EXPLORE KEY CONCEPTS, THEORIES, AND VOCABULARY THAT
ARE ESSENTIAL FOR MASTERING SOCIAL PSYCHOLOGY, INCLUDING DEFINITIONS, EXAMPLES, AND APPLICATIONS.

UUNDERSTANDING SOCIAL PSYCHOLOGY

SOCIAL PSYCHOLOGY IS THE SCIENTIFIC STUDY OF HOW INDIVIDUALS THINK, FEEL, AND BEHAVE IN SOCIAL CONTEXTS. IT
EXAMINES HOW PEOPLE INFLUENCE AND ARE INFLUENCED BY OTHERS, OFTEN FOCUSING ON THE INTERPLAY BETWEEN INDIVIDUAL
PSYCHOLOGY AND SOCIAL DYNAMICS. THE VOCABULARY ASSOCIATED WITH THIS FIELD HELPS STUDENTS ARTICULATE THESE
CONCEPTS EFFECTIVELY.

Key CONCEPTS AND TERMS

1. SocIAL INFLUENCE: THIS TERM REFERS TO THE WAYS IN WHICH INDIVIDUALS CHANGE THEIR THOUGHTS, FEELINGS, OR
BEHAVIORS DUE TO THE PRESENCE OR ACTIONS OF OTHERS. SOCIAL INFLUENCE CAN MANIFEST IN SEVERAL FORMS:

- CONFORMITY: THE ADJUSTMENT OF ONE’S BEHAVIOR OR THINKING TO ALIGN WITH THE GROUP STANDARD. SOLOMON ASCH'S
EXPERIMENTS ON CONFORMITY HIGHLIGHTED HOW GROUP PRESSURE CAN LEAD INDIVIDUALS TO CONFORM, EVEN AGAINST THEIR
BETTER JUDGMENT.

- COMPLIANCE: A CHANGE IN BEHAVIOR IN RESPONSE TO A DIRECT REQUEST FROM ANOTHER PERSON. FOR EXAMPLE, THE FOOT-IN~
THE"DOOR TECHNIQUE INVOLVES GETTING A PERSON TO AGREE TO A SMALL REQUEST FIRST, WHICH INCREASES THE LIKELIHOOD
THEY WILL AGREE TO A LARGER REQUEST LATER.

- OBEDIENCE: FOLLOWING THE DIRECT COMMANDS OF AN AUTHORITY FIGURE. STANLEY MILGRAM'S CONTROVERSIAL EXPERIMENTS
DEMONSTRATED THE EXTENT TO WHICH INDIVIDUALS WOULD OBEY AUTHORITY, EVEN WHEN IT INVOLVED HARMING OTHERS.

2. ATTITUDES: ATTITUDES ARE EVALUATIVE STATEMENTS ABOUT OBJECTS, PEOPLE, OR EVENTS. THEY CAN BE POSITIVE,
NEGATIVE, OR AMBIVALENT AND ARE OFTEN SHAPED BY EXPERIENCES AND SOCIAL INFLUENCES. KEY COMPONENTS OF ATTITUDES
INCLUDE:

- AFFecTIVE COMPONENT: HOW A PERSON FEELS ABOUT AN OBJECT OR ISSUE.

- BeHAVIORAL COMPONENT: THE WAY THE ATTITUDE INFLUENCES HOW WE ACT OR BEHAVE.

- CoGNITIVE COMPONENT: THE BELIEFS OR THOUGHTS THAT MAKE UP THE ATTITUDE.

3. CoGNITIVE DISSONANCE: THIS THEORY, PROPOSED BY LEON FESTINGER, DESCRIBES THE DISCOMFORT EXPERIENCED WHEN
HOLDING TWO CONFLICTING BELIEFS OR ATTITUDES. T O REDUCE THIS DISCOMFORT, INDIVIDUALS MAY CHANGE THEIR BELIEFS,
JUSTIFY THEIR BEHAVIORS, OR DOWNPLAY THE IMPORTANCE OF THE CONFLICT.

4. SocIAL PERCEPTION: THIS REFERS TO THE PROCESSES BY WHICH WE FORM IMPRESSIONS OF OTHERS AND MAKE JUDGMENTS
ABOUT THEIR BEHAVIORS. KEY TERMS INCLUDE:

- ATTRIBUTION: THE PROCESS OF EXPLAINING THE CAUSES OF BEHAVIOR. ATTRIBUTIONS CAN BE INTERNAL (DISPOSITIONAL) OR
EXTERNAL (SITUATIONAL).

- FUNDAMENTAL ATTRIBUTION ERROR: THE TENDENCY TO OVEREMPHASIZE PERSONALITY TRAITS AND UNDERESTIMATE
SITUATIONAL FACTORS WHEN JUDGING OTHERS' BEHAVIORS.

- SELF-SERVING BIAS: THE TENDENCY TO ATTRIBUTE POSITIVE EVENTS TO ONE’S OWN CHARACTER BUT ATTRIBUTE NEGATIVE
EVENTS TO EXTERNAL FACTORS.

THe RoLE oF GRouUPS IN SocIAL PsYCHOLOGY

UNDERST ANDING HOW GROUPS INFLUENCE INDIVIDUAL BEHAVIOR IS A FUNDAMENTAL ASPECT OF SOCIAL PSYCHOLOGY. GROUP



DYNAMICS CAN SIGNIFICANTLY ALTER PERCEPTIONS AND ACTIONS.

GRroUP BEHAVIOR AND DYNAMICS

- SociAL FACILITATION: THIS PHENOMENON OCCURS WHEN THE PRESENCE OF OTHERS IMPROVES AN INDIVIDUAL'S PERFORMANCE
ON SIMPLE OR WELL-LEARNED TASKS.

- SocIAL LOAFING: THE TENDENCY FOR INDIVIDUALS IN A GROUP TO PUT FORTH LESS EFFORT WHEN WORKING TOWARD A
COMMON GOAL THAN WHEN WORKING ALONE.

- DEINDIVIDUATION: THIS REFERS TO THE LOSS OF SELF-AWARENESS AND SELF-RESTRAINT IN GROUP SITUATIONS, OFTEN LEADING
TO ATYPICAL BEHAVIORS. THIS CONCEPT IS OFTEN EXPLORED IN THE CONTEXT OF MOBS OR CROWDS.

- GROUPTHINK: A PSYCHOLOGICAL PHENOMENON \WHERE THE DESIRE FOR HARMONY AND CONFORMITY IN A GROUP LEADS TO
IRRATIONAL OR DYSFUNCTIONAL DECISION-MAKING OUTCOMES. SYMPTOMS INCLUDE:

- ILLUSION OF INVULNERABILITY

- COLLECTIVE RATIONALIZATION

- DIRECT PRESSURE ON DISSENTERS

- SELF-CENSORSHIP

PREJUDICE, DISCRIMINATION, AND STEREOTYPES

SOCIAL PSYCHOLOGY ALSO DELVES INTO ISSUES OF PREJUDICE, DISCRIMINATION, AND STEREOTYPES, WHICH ARE CRITICAL FOR
UNDERSTANDING SOCIETAL ISSUES.

DerINING Key TERMS

1. PREJUDICE: A PRECONCEIVED OPINION THAT IS NOT BASED ON REASON OR ACTUAL EXPERIENCE. PREJUDICE TYPICALLY
MANIFESTS AS NEGATIVE FEELINGS TOWARD A GROUP.

2. DISCRIMINATION: THE UNFAIR TREATMENT OF A PERSON OR GROUP BASED ON CHARACTERISTICS SUCH AS RACE, GENDER, OR
ETHNICITY. DISCRIMINATION CAN BE INSTITUTIONAL OR INDIVIDUAL.

3. STEREOTYPE: A GENERALIZED BELIEF ABOUT A PARTICULAR GROUP OF PEOPLE. STEREOTYPES CAN BE POSITIVE OR NEGATIVE
BUT ARE OFTEN OVERSIMPLIFIED AND DO NOT ACCURATELY REFLECT INDIVIDUAL CHARACTERISTICS.

THEORIES OF PREJUDICE AND DISCRIMINATION

- ReaLisTic CONFLICT THEORY: THIS THEORY POSITS THAT PREJUDICE ARISES FROM COMPETITION OVER LIMITED RESOURCES.
AS GROUPS COMPETE, HOSTILITY AND DISCRIMINATION CAN INCREASE.

- SocIAL IDENTITY THEORY: PROPOSED BY HENRI TAJFEL, THIS THEORY SUGGESTS THAT INDIVIDUALS DERIVE PART OF THEIR
IDENTITY FROM THE SOCIAL GROUPS THEY BELONG TO. THIS CAN LEAD TO IN-GROUP FAVORITISM AND OUT-GROUP
DISCRIMINATION.

APPLICATIONS OF SocCIAL PsycHoLOGY VOCABULARY

UNDERSTANDING SOCIAL PSYCHOLOGY VOCABULARY IS NOT JUST AN ACADEMIC EXERCISE; IT HAS REAL-WORLD APPLICATIONS
IN VARIOUS FIELDS, INCLUDING MARKETING, POLITICS, AND EDUCATION.



IN MARKETING

- MARKETERS USE PRINCIPLES OF SOCIAL INFLUENCE TO SHAPE CONSUMER BEHAVIOR. FOR EXAMPLE:

- SoclAL PROOF: THE TENDENCY FOR PEOPLE TO FOLLOW THE ACTIONS OF OTHERS, OFTEN USED IN ADVERTISING TO
SHOWCASE POPULAR PRODUCTS.

- ScArCITY: CREATING A SENSE OF URGENCY BY INDICATING THAT A PRODUCT IS IN LIMITED SUPPLY, WHICH CAN TRIGGER
EMOTIONAL RESPONSES AND INCREASE DEMAND.

IN PoLiTiCS

- POLITICAL CAMPAIGNS OFTEN RELY ON SOCIAL PSYCHOLOGY TO SWAY PUBLIC OPINION. TECHNIQUES INCLUDE:
- UTILIZING GROUP DYNAMICS TO FOSTER LOYALTY AND GROUP IDENTITY.
- ADDRESSING COGNITIVE DISSONANCE BY FRAMING MESSAGES THAT ALIGN WITH VOTERS' PRE-EXISTING BELIEFS.

IN EDUCATION

- SOCIAL PSYCHOLOGY CAN INFORM TEACHING STRATEGIES THAT PROMOTE INCLUSIVITY AND REDUCE BIAS. FOR EXAMPLE:
- ENCOURAGING COOPERATIVE LEARNING TO MINIMIZE SOCIAL LOAFING AND ENHANCE ENGAGEMENT.
- IMPLEMENTING TRAINING PROGRAMS TO ADDRESS AND REDUCE IMPLICIT BIASES AMONG EDUCATORS.

CoNCLUSION

THE STUDY OF SOCIAL PSYCHOLOGY VOCAB AP PSYCH EQUIPS STUDENTS WITH THE LANGUAGE AND CONCEPTS NECESSARY
TO NAVIGATE THE COMPLEXITIES OF HUMAN BEHAVIOR IN SOCIAL CONTEXTS. BY UNDERSTANDING KEY TERMS AND THEIR
APPLICATIONS, STUDENTS NOT ONLY ENHANCE THEIR ACADEMIC PERFORMANCE BUT ALSO GAIN INSIGHTS INTO THE DYNAMICS
THAT SHAPE SOCIETY. AS THEY EXPLORE THE NUANCES OF SOCIAL INFLUENCE, GROUP BEHAVIOR, AND PREJUDICE, LEARNERS CAN
APPLY THIS KNOWLEDGE TO FOSTER MORE INCLUSIVE, UNDERSTANDING, AND EMPATHETIC COMMUNITIES. MASTERING SOCIAL
PSYCHOLOGY VOCABULARY IS THUS AN INVALUABLE STEP TOWARD BOTH PERSONAL AND SOCIAL DEVELOPMENT.

FREQUENTLY AsSkeD QUESTIONS

W/HAT IS SOCIAL PSYCHOLOGY?

SOCIAL PSYCHOLOGY IS THE SCIENTIFIC STUDY OF HOW INDIVIDUALS THINK, FEEL, AND BEHAVE IN SOCIAL CONTEXTS, AND HOW
THEY ARE INFLUENCED BY THE PRESENCE AND ACTIONS OF OTHERS.

\WHAT DOES 'CONFORMITY' MEAN IN SOCIAL PSYCHOLOGY?

CONFORMITY REFERS TO THE TENDENCY OF INDIVIDUALS TO CHANGE THEIR BELIEFS, ATTITUDES, OR BEHAVIORS TO ALIGN WITH
THOSE OF A GROUP OR SOCIAL NORM.

CAN YOU EXPLAIN THE CONCEPT OF ‘GROUPTHINK'?

GROUPTHINK IS A PSYCHOLOGICAL PHENOMENON THAT OCCURS WHEN THE DESIRE FOR HARMONY OR CONFORMITY IN A GROUP
RESULTS IN IRRATIONAL OR DYSFUNCTIONAL DECISION-MAKING.



WHAT IS 'COGNITIVE DISSONANCE P

COGNITIVE DISSONANCE IS THE MENTAL DISCOMFORT EXPERIENCED BY A PERSON WHO HOLDS TWO OR MORE CONTRADICTORY
BELIEFS, VALUES, OR IDEAS, OFTEN LEADING TO CHANGES IN ATTITUDES OR BEHAVIORS TO REDUCE THE DISSONANCE.

\WHAT IS THE ‘BYSTANDER EFFECT'?

THE BYSTANDER EFFECT IS A SOCIAL PSYCHOLOGICAL PHENOMENON WHERE INDIVIDUALS ARE LESS LIKELY TO OFFER HELP TO A
VICTIM WHEN OTHER PEOPLE ARE PRESENT, OFTEN DUE TO A DIFFUSION OF RESPONSIBILITY.

\WHAT DOES ‘SOCIAL FACILITATION' REFER TO?

SOCIAL FACILITATION IS THE TENDENCY FOR PEOPLE TO PERFORM DIFFERENTLY WHEN IN THE PRESENCE OF OTHERS COMPARED TO
WHEN THEY ARE ALONE, TYPICALLY, INDIVIDUALS PERFORM BETTER ON SIMPLE TASKS AND WORSE ON COMPLEX TASKS.

\WHAT IS MEANT BY 'SELF-FULFILLING PROPHECY'?

A SELF-FULFILLING PROPHECY IS A PREDICTION THAT CAUSES ITSELF TO BECOME TRUE DUE TO THE POSITIVE OR NEGATIVE
EXPECTATIONS INFLUENCING THE BEHAVIOR OF INDIVIDUALS INVOLVED.

\WHAT IS ‘STEREOTYPE THREAT'?

STEREOTYPE THREAT IS THE RISK OF CONFIRMING NEGATIVE STEREOTYPES ABOUT AN INDIVIDUAL'S SOCIAL GROUP, WHICH CAN
HINDER PERFORMANCE AND LEAD TO ANXIETY AND DECREASED MOTIVATION.
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