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Understanding Standard of Practice 12-6 of the Realtors

Code of Ethics

Standard of Practice 12-6 of the Realtors Code of Ethics addresses the ethical responsibilities of real
estate professionals regarding their advertising and marketing practices. This standard plays a crucial
role in maintaining a fair and honest marketplace, ensuring that consumers receive accurate

information about properties and services. In this article, we will delve into the specifics of Standard of

Practice 12-6, its implications, and its importance in the real estate industry.

What is Standard of Practice 12-62

Standard of Practice 12-6 is part of Article 12 of the National Association of Realtors (NAR) Code of
Ethics, which focuses on the integrity of advertising and marketing in real estate transactions. This

standard emphasizes that realtors must present a true and accurate picture of their services and the
properties they represent. Misleading or deceptive advertising can lead to significant issues, including

legal ramifications and damage to a realtor's reputation.

The Core Principles of Standard of Practice 12-6

The key principles encapsulated in Standard of Practice 12-6 can be summarized as follows:



1. Truthfulness: Realtors must ensure that their advertising and marketing materials are truthful and
not misleading.

2. Clarity: All claims made in advertisements must be clear and easily understandable to consumers.
3. Fair Representation: The standard requires that realtors represent their services and listings fairly,
without exaggeration or misrepresentation.

4. Compliance: Realtors must comply with all applicable laws and regulations regarding advertising

and marketing practices.

The Importance of Standard of Practice 12-6

The significance of Standard of Practice 12-6 cannot be overstated. It serves several important

functions in the real estate industry:

1. Protecting Consumers

Consumers depend on realtors for accurate and honest information when making significant financial
decisions. By adhering to Standard of Practice 12-6, realtors help protect consumers from
misinformation that could lead to poor decisions. Accurate advertising fosters trust between clients and

real estate professionals, which is essential for long-term relationships.

2. Enhancing Professional Integrity

The enforcement of ethical standards, such as Standard of Practice 12-6, enhances the overall
integrity of the real estate profession. When realtors commit to ethical advertising, they elevate the
standards of the industry and contribute to a positive reputation. This professionalism can lead to

increased referrals and repeat business.



3. Legal Compliance

Failure to comply with Standard of Practice 12-6 can result in legal consequences for realtors.
Misleading advertising can lead to lawsuits or disciplinary action from licensing boards. By adhering to

this standard, realtors protect themselves legally and ensure their practices align with the law.

4. Promoting Fair Competition

Standard of Practice 12-6 promotes fair competition among realtors by ensuring that all market players
adhere to the same ethical guidelines. This level playing field is essential for fostering innovation and

consumer choice in the real estate market.

Key Considerations for Realtors

Realtors must be aware of several considerations when it comes to Standard of Practice 12-6:

1. Accurate Representation of Properties

When advertising properties, realtors must provide accurate descriptions, including:

- Square footage: Listing the correct square footage of a property is essential for transparency.

- Features and amenities: Realtors should accurately describe features, such as the number of
bedrooms, bathrooms, and any unique selling points.

- Condition: It's crucial to be honest about the condition of the property to avoid misleading potential

buyers.



2. Transparent Pricing Information

Pricing is a significant factor in real estate transactions. Realtors should ensure that:

- Listing prices are clearly stated.

- Additional costs such as HOA fees, property taxes, or maintenance costs are disclosed upfront.

3. Ethical Use of Testimonials and Endorsements

Realtors often use client testimonials as a part of their marketing strategy. When doing so, they

should:

- Ensure that testimonials are genuine and not exaggerated.

- Avoid using endorsements from unqualified individuals or those with conflicts of interest.

4. Disclosures of Relationships

If a realtor has a personal relationship with a seller or buyer, it must be disclosed to maintain

transparency. This includes:

- Family relationships
- Business partnerships

- Any other significant connections that could impact the transaction

Challenges in Adhering to Standard of Practice 12-6

While the principles of Standard of Practice 12-6 are straightforward, realtors face challenges in



implementation. Here are some common issues:

1. Competitive Pressure

In a competitive market, realtors may feel pressure to exaggerate claims to attract clients. This can

lead to ethical dilemmas where the desire for success conflicts with truthful representation.

2. Misinterpretation of Claims

What constitutes "truthful" advertising can sometimes be subjective. Realtors must be cautious to

ensure that their claims cannot be misinterpreted or taken out of context.

3. Evolving Marketing Platforms

With the rise of digital marketing, including social media, realtors must be diligent in ensuring that their
online advertising complies with Standard of Practice 12-6. The rapid pace of change in digital

marketing can make it challenging to stay compliant.

Best Practices for Compliance with Standard of Practice 12-6

To successfully adhere to Standard of Practice 12-6, realtors can implement the following best

practices:

1. Conduct Regular Training: Realtors should participate in ongoing education about ethical

advertising and marketing practices.



2. Establish Clear Guidelines: Firms should have clear policies regarding advertising and marketing

that align with Standard of Practice 12-6.

3. Seek Feedback: Encourage peer reviews of marketing materials to ensure they meet ethical

standards.
4. Stay Informed: Keep abreast of changes in laws and regulations that affect advertising practices.

5. Utilize Professional Resources: Leverage resources from the NAR and local associations to

ensure compliance.

Conclusion

In summary, Standard of Practice 12-6 of the Realtors Code of Ethics serves as a vital guideline for
ethical advertising in the real estate industry. By prioritizing truthfulness, clarity, and transparency,
realtors can protect consumers, enhance their professional integrity, and promote fair competition.
Adhering to this standard not only ensures compliance with legal requirements but also fosters trust in
the real estate profession as a whole. As the landscape of real estate continues to evolve, realtors
must remain committed to ethical practices that align with Standard of Practice 12-6 for the benefit of

their clients and their reputation.

Frequently Asked Questions

What is Standard of Practice 12-6 of the Realtors Code of Ethics?

Standard of Practice 12-6 states that Realtors must not misrepresent the services of other real estate

professionals, ensuring that all parties involved in a transaction receive accurate information regarding



the services offered by others.

Why is Standard of Practice 12-6 important for real estate
professionals?

This standard is important because it promotes transparency and integrity in real estate transactions,
helping to maintain consumer trust and ensuring that clients make informed decisions based on

accurate information.

How can Realtors comply with Standard of Practice 12-62

Realtors can comply by thoroughly understanding the services provided by other professionals in the
industry and accurately communicating this information to their clients, avoiding any false claims or

misrepresentations.

What are the consequences for violating Standard of Practice 12-6%
Violating this standard can lead to disciplinary actions from the National Association of Realtors (NAR),
including fines, suspension, or expulsion from the Association, as well as potential legal repercussions.
How does Standard of Practice 12-6 relate to consumer protection?

Standard of Practice 12-6 relates to consumer protection by ensuring that clients receive truthful and
accurate information about the services of various real estate professionals, which helps them make

informed choices and protects them from potential fraud or misrepresentation.
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