the history of reeses peanut butter cups

the history of reeses peanut butter cups is a fascinating journey that traces the origins and
evolution of one of America's most beloved confections. Created by H.B. Reese in the 1920s, these
delicious treats blend the rich flavors of chocolate and peanut butter, making them a unique and
enduring favorite. Over the decades, Reese’s Peanut Butter Cups have grown from a small-scale
homemade product to a global brand under the Hershey Company. This article explores the inception
of the candy, its rise to popularity, product expansions, and its cultural impact. Understanding the
history of Reese’s Peanut Butter Cups provides insight into how innovation, marketing, and consumer
tastes shaped the iconic candy we know today. The following sections will cover the origins,
development, marketing strategies, product variations, and cultural significance of Reese’s Peanut
Butter Cups.

e Origins of Reese’s Peanut Butter Cups
e Growth and Popularity in the 20th Century
e Product Expansion and Innovations

e Marketing and Branding Strategies

e Cultural Impact and Legacy

Origins of Reese’s Peanut Butter Cups

H.B. Reese and the Creation of the Candy

The history of Reese’s Peanut Butter Cups begins with Harry Burnett Reese, a former dairy employee
for the Hershey Company. In the 1920s, Reese started his own candy business in his basement in
Hershey, Pennsylvania. Inspired by the combination of chocolate and peanut butter, he developed the
peanut butter cup as a unique confection that combined creamy peanut butter with a chocolate
coating. The product quickly gained popularity due to its distinctive flavor and texture.

Early Production and Challenges

Initially, Reese produced the peanut butter cups on a small scale, hand-making each piece with care.
Despite limited resources, the candy’s quality and taste helped it stand out in a competitive candy
market. However, mass production challenges and distribution limitations meant the candy remained
relatively regional during its early years. Reese’s determination and craftsmanship laid the foundation
for the future success of the brand.



Growth and Popularity in the 20th Century

Acquisition by Hershey Company

In 1963, the Reese Candy Company was acquired by the Hershey Company, marking a pivotal
moment in the history of Reese’s Peanut Butter Cups. This acquisition allowed for significant
expansion in production capabilities, marketing reach, and distribution networks. Hershey’s expertise
in chocolate production combined with Reese’s innovative product created a synergy that propelled
the brand to national prominence.

Expansion of Market Reach

Following the acquisition, Reese’s Peanut Butter Cups expanded beyond the Pennsylvania region to
become a staple across the United States. The candy’s affordable price point, unique taste, and
increasing availability in stores contributed to its widespread appeal. By the late 20th century,
Reese’s Peanut Butter Cups had established itself as one of the top-selling candies in America.

Product Expansion and Innovations

Variety of Sizes and Formats

To cater to diverse consumer preferences, Reese’s introduced various sizes and formats of peanut
butter cups. These included miniature cups for bite-sized enjoyment, larger “Big Cup” versions, and
snack-sized packages for convenience. The range of options helped maintain the brand’s popularity
by offering choices for different occasions and customer needs.

New Flavor Variations and Limited Editions

The brand also innovated by introducing new flavor combinations and limited-edition versions.
Examples include Reese’s Pieces, white chocolate peanut butter cups, and seasonal varieties for
holidays like Halloween and Christmas. Such innovations kept the product line fresh and engaging for
consumers, boosting sales and brand loyalty.

e Miniatures and snack packs
» Flavored peanut butter cups (e.g., white chocolate, dark chocolate)

e Seasonal and holiday editions



e Reese’s Pieces and other peanut butter-based candies

e Specialty products like Big Cup and Big Cup with Reese’s Pieces

Marketing and Branding Strategies

Iconic Packaging and Brand Identity

The history of Reese’s Peanut Butter Cups is also marked by effective marketing and branding efforts.
The bright orange packaging with bold lettering became instantly recognizable on store shelves. This
strong brand identity helped Reese’s stand out among competitors and fostered a loyal customer
base.

Advertising Campaigns and Sponsorships

Throughout the decades, Reese’s has invested in memorable advertising campaigns that emphasize
the unique combination of chocolate and peanut butter. Television commercials, print ads, and digital
marketing have all played roles in reinforcing the brand’s image. Additionally, sponsorship of events
and partnerships with popular media have increased Reese’s visibility and appeal.

Cultural Impact and Legacy

Reese’s in American Culture

Reese’s Peanut Butter Cups have become more than just a candy; they are a cultural icon in America.
The brand’s presence is felt in pop culture references, holiday traditions, and even in culinary
creativity where the candy is used as an ingredient in recipes. The combination of chocolate and
peanut butter resonates with a wide audience, making Reese’s a symbol of indulgence and comfort.

Global Reach and Continued Popularity

While deeply rooted in American culture, Reese’s Peanut Butter Cups have also gained international
recognition. The Hershey Company has expanded distribution to various global markets, adapting
products to suit regional tastes. The enduring popularity of Reese’s reflects the successful blending of
flavor innovation, quality production, and strategic marketing.



Frequently Asked Questions

Who invented Reese's Peanut Butter Cups?

Reese's Peanut Butter Cups were invented by Harry Burnett Reese, a former dairy farmer and
shipping foreman for Milton S. Hershey, the founder of The Hershey Company.

When were Reese's Peanut Butter Cups first created?

Reese's Peanut Butter Cups were first created in 1928 by H.B. Reese.

How did Reese's Peanut Butter Cups become part of The
Hershey Company?

H.B. Reese's company, the H.B. Reese Candy Company, was acquired by The Hershey Company in
1963, which helped popularize and distribute Reese's Peanut Butter Cups on a larger scale.

What inspired H.B. Reese to create peanut butter cups?

H.B. Reese was inspired to create Peanut Butter Cups as a way to combine peanut butter and
chocolate, two popular flavors, into a convenient and tasty candy treat.

How has the Reese's Peanut Butter Cups product evolved over
time?

Since its creation, Reese's Peanut Butter Cups have expanded to include various sizes, shapes, and
flavors, including white chocolate, dark chocolate, and seasonal editions.

Why are Reese's Peanut Butter Cups considered a classic
American candy?

Reese's Peanut Butter Cups are considered a classic American candy due to their long history, unique
combination of peanut butter and chocolate, and widespread popularity across the United States.

What role did Milton S. Hershey play in the history of Reese's
Peanut Butter Cups?

While Milton S. Hershey did not invent Reese's Peanut Butter Cups, his company acquired H.B.
Reese's candy business, and through Hershey's extensive distribution network, Reese's Peanut Butter
Cups became a national brand.

Additional Resources

1. The Sweet Invention: The Story of Reese’s Peanut Butter Cups
This book delves into the origin of Reese’s Peanut Butter Cups, exploring how H.B. Reese, a former



dairy farmer, created one of America’s most beloved candies. It covers the early challenges Reese
faced in the candy industry and how his unique combination of peanut butter and chocolate captured
the nation’s palate. The narrative also highlights the impact of the candy on American culture and the
evolution of the Reese’s brand.

2. Chocolate and Peanut Butter: The Reese’s Revolution

Focusing on the fusion of two classic flavors, this book traces the history of Reese’s Peanut Butter

Cups from their invention in the 1920s to their rise as a cultural phenomenon. It includes detailed

accounts of the manufacturing processes, marketing strategies, and the company’s growth under

Hershey’s acquisition. Readers gain insight into how Reese’s changed the confectionery landscape
forever.

3. H.B. Reese: The Man Behind the Cup

A biography of H.B. Reese, the innovative creator of the peanut butter cup, this book offers a
comprehensive look at his life and entrepreneurial spirit. It examines his background, the inspiration
behind the candy, and his relentless pursuit of quality and taste. The book also discusses how Reese’s
legacy continues to influence the candy industry today.

4. From Farm to Factory: The Making of Reese’s Peanut Butter Cups

This book traces the journey of Reese’s Peanut Butter Cups from humble beginnings on a
Pennsylvania farm to mass production in modern factories. It covers technological advancements in
candy-making and the scaling up of production to meet growing demand. The author illustrates the
intricate balance of maintaining quality while expanding a popular product.

5. Marketing Magic: How Reese’s Conquered America

Exploring the marketing genius behind Reese’s Peanut Butter Cups, this book reveals the strategies
that propelled the candy to household fame. It discusses advertising campaigns, seasonal promotions,
and branding efforts that built consumer loyalty. The book also addresses how Reese’s adapted to
changing market trends over the decades.

6. The Cultural Impact of Reese’s Peanut Butter Cups

This work examines the role of Reese’s Peanut Butter Cups in American culture, from pop culture
references to their presence in holiday traditions. It looks at how the candy became more than just a
sweet treat, symbolizing comfort and nostalgia for many. The book includes interviews, cultural
analyses, and stories of personal connections to Reese’s.

7. Innovations in Candy: The Reese’s Legacy

Focusing on product innovation, this book highlights how Reese’s expanded its line beyond the
original peanut butter cup. It covers the introduction of new flavors, sizes, and variations that kept the
brand fresh and competitive. The author also details the research and development processes behind
these successful innovations.

8. Reese’s and Hershey: A Sweet Partnership

This book chronicles the acquisition of the H.B. Reese Candy Company by Hershey and the
subsequent growth of the Reese’s brand under Hershey’s stewardship. It explores the business
decisions, integration challenges, and collaborative efforts that enhanced Reese’s market reach. The
narrative provides insights into corporate strategy in the confectionery industry.

9. A Century of Sweetness: Celebrating 100 Years of Reese’s Peanut Butter Cups
Marking a century since the creation of Reese’s Peanut Butter Cups, this celebratory book reflects on
the candy’s history, milestones, and enduring popularity. It features archival photographs, anecdotes



from fans and employees, and a timeline of key events. The book serves as both a tribute and a
comprehensive history of an iconic American candy.
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